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KEYNOTE SPEAKER 

Dr Annebella Pollen  
(University of Brighton) 
 

 

Research Uncovered: Fashioning a 

History of Nudism 
 

What can we learn about fashion from the ideas and practices of 

people who reject clothes completely? Dr Annebella Pollen, a 

clothes-loving academic, has spent many years looking at British 

nudist publications from the 1920s to the 1970s, in order to 

understand why nudists (also known as naturists) claimed that they 

want to 'kill, burn and destroy' fashion.  

 

The results, newly published as the book Nudism in a Cold 

Climate, brings nudists' words and images to light. In the process 

of writing the book, several of Annebella's fashion history 

colleagues asked why she was studying a subject where there are 

no clothes to look at. Naturists also asked why Annebella was so 

interested in the subject, given that she is not a practitioner 

herself. This presentation will share some insights from the book 

and provide some personal answers to these questions. 

 

 

 

 
Nudism in a cold climate - Annebella Pollen 
 

 

                                                                                         
 

 

 
 

https://alexandrafanning.com/nudism-cold-climate/
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Elsa Ball 

FTK tutor / PhD candidate NTU 

Why should we care about hair? 

 

Whether it is scrunched in a 

bun on top of your head, 

frizzy and wild, short and 

spikey or meticulously blow-

dried, hair is an integral 

element of visual identity. It 

speaks for us before we even 

open our mouths. What does 

your hair say about you? 

 

Hair sprouts from our heads. 

Our DNA, situation and 

environment dictate the way 

it grows; its rate of growth, 

colour, texture, curl patterns, 

and thickness. It is part of our 

body, but has another role as 

an extension of dress. Hair is 

malleable and changeable. 

We style, cut, dye, and 

chemically alter it to express 

a visual version of who we 

are. We use it as a tool in creating, curating and managing our fashionable 

identity. This duality in hair makes it a particularly interesting way to consider 

selfhood. 

 

This presentation explores a small element of my PhD research. It uses existing 

literature to dive into what we mean by identity. It discusses hair in relation to 

both cultural/group identity and an expression of individual identity, taste and 

personal style. Identity is a complex web of interlocking factors, and like a knot 

in hair, I will untangle some of these ideas. 

 

 

 

 

 

Pam Brook 

PhD Candidate NTU 

‘Beach Body Ready’ in the 1930s? Exploring the complex relationship between the 

fashionable swimsuit clad body and eugenic theories of the perfected female form 

of the interwar period. 

 

The streamlined figure-hugging woollen swimsuits 

of the interwar period were frequently used by 

railway poster designers to illustrate the allure of 

the seaside holiday.  The graphic illustrators used 

flat colouration and elongated forms to delineate 

the fashionable, slim, swimwear clad body.  They 

promoted the British seaside as an aspirational 

destination for its sunlight and healthy body 

culture. 

 

The interwar concept of ‘healthy body culture’ was 

itself a spin-off from eugenic ideas. Frances 

Galton, the originator of the term ‘eugenics’ was a 

cousin of Charles Darwin and determined that a 

‘science of improving stock’ would engender a 

stronger, healthier, more capable and less 

degenerate nation. Although this ideology 

embraced both genders, woman as the ‘breeder’ came in for more scrutiny. 

This became a very powerful discourse during the early part of the 20th 

Century. It was essentially white, male supremacist in nature and only 

discredited after the atrocities of Nazi eugenics during the Second World War. 

 

This paper will explore Lamarckian eugenics where the belief was that the 

body could be improved and made desirable through modern sports and 

physical culture. This ‘Corpus Delicti’ (Brauer 2008) was represented through 

painting and photography as an ideal form. 

 

The paper also explores the relationship between modernist design and 

eugenics in relation to the perfection of products and bodies. (Cogdell 2004). 
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Vanessa Brown 

FTK/CSF tutor 

Atypical Girl - Coolness, blank affect and the gothic appeal of Wednesday 

Addams 

 

As part of my ongoing work 

about what it means to be 

cool, in this presentation I will 

invite you to explore, with me, 

the coolness of cool girls, in 

particular the character of 

Wednesday Addams. Her 

gothic mother Morticia bears 

some of the hallmarks of 

vamp, a femme fatale, or 

perhaps the archetype of the 

'wizard mother', but 

Wednesday's persona does 

not quite fit with the notion of the 'fille fatale'. She is not precocious sexually, nor 

is she entirely feminine in ways normative for the time. Her dark, minimal 

clothes and blank expression break the mould - but is Wednesday cool? What 

kind of model of femininity might she present?  

 

Beginning as a cartoon in The New Yorker in 1938, Wednesday has had many 

mutations, in the classic 1960s tv show (1964-1966), but also in the feature film 

(1991) and recent animated features (2019, 2021).  

 

Looking at how she has been characterised, styled and her visual cultural 

legacy, this paper is for all the cool girls - and the atypical ones. 

 

 

 

 

 

 

 

 

 

 

 

Victoria Coutts 

FTK tutor 

“Kids, Covid was sort of, kind of, great for fashion …”  [Sidhu, The Face, 2022] 

  

… in particular sustainable fashion, with the cool kids turning from Asos to 

Depop and from high-street to DIY. 

 

For many kids though, this is a 

gratuitous display of privilege 

reserved only for the few with enough 

cultural capital to make these moral 

choices. Engaging marginalised kids in 

transitioning to a more sustainable 

fashion lifestyle is going to take more 

than workshops initiated by the 

privileged for the privileged. We need 

a new attitude, and an inclusive 

approach.  

  

By understanding the teen need to 

belong to their tribe, we can mobilise a 

youth led initiative for change, 

inclusive of class, race, and gender as a 

celebration of their fashion differences. 

This research will take the form of Style 

& Shoot, a socially engaged project in 

which I will examine how the concept 

of styling could be used to engage 

marginalised kids in making more 

sustainably informed fashion choices 

and reduce social exclusion through 

the reuse and repair of garments.  

The sessions invite participants to style themselves by repairing items they 

already own, reusing or upcycling deadstock and charity shop garments, then 

document themselves in a single image enabling the participant to take an 

active role in the decisions about how they are represented. 
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Sacha Foley 

40 Credit Final Year 

To Mask or Not to Mask? A look into the rise of mask wearing since the COVID-19 

pandemic and the connection this may have with concealing a person’s face, as 

well as any links between physical and mental effects. 

 

Face coverings have become a new 

accessory and a part of life since March 

2020. However, it has had lasting effects 

on people, including myself, physically 

and mentally. This can include breathing 

difficulties and bad skin conditions as 

physical issues but could also lead to low 

self-esteem as well as other mental 

health issues for people that wish to 

conceal their faces from the world.  

 

Within this paper, I plan to identify some of the issues of mask wearing and the 

connection this has with covering a person’s face and identity. The ideas of this 

paper link closely with those in my dissertation entitled “Now You See Me” that 

looks at filters and the ease to edit images and change the way you look online. 

As well as looking at editing yourself digitally, I researched into ways that 

people may want to edit themselves in real life using filler and Botox. 

 

To gain primary research, I have created a questionnaire for members of the 

public to answer. The questionnaire will be my primary research and will 

accompany my secondary resources. I have asked people about their 

immediate opinions surrounding mask wearing, and if they have any 

exemptions to wearing a facemask.  

 

I found that the majority of people do not enjoy wearing face coverings 

(participant 3  “they irritate my face”). When asking if there are any physical or 

mental effects the audience was split in saying that 43.8% said no with 56.3% 

saying that there is. Conclusions from my research are that people dislike 

wearing face coverings unless they have to, although there are various 

positives and negatives to wearing facemasks that my responders have 

identified. 

 

 

 

Tamsin Johnson 

MA Culture, Style & Fashion 

Fashioning Entry: Women and the Male Sphere: 1890-1915 

 

It was the belief in the 19th century 

that women’s bodies were too 

fragile to contend with the modern 

world (Zeitz, 2006:140). However, 

the fin-de-siecle saw women 

calling for emancipation and 

access to the male realm; to vote, 

to work, to become what we may 

describe as a ‘modern woman’.  

 

This new type of woman 

challenged long-held Victorian 

notions of women’s innate 

domesticity. Viewed as a usurper 

of masculinity and the causal 

reason for the Darwinist failure of 

the upper classes, the New Woman 

was perhaps the most 

controversial form of the ‘modern 

woman’. Inspiring debates 

regarding sexuality, empire, 

family and modernity, the dominant press parodied the New Woman as 

‘mannish’ and unattractive (Simon, 2017:45). To her celebrants she was an 

independent, sexually confident, modern woman (Patterson, 2005:2).  

 

This paper looks at the relationship between women and modernity as they 

fashioned, for the first time, entrance into the male realm. Primarily focusing on 

the figure of the New Woman, this paper will ask whether to be accepted in the 

modern world, women must present as the sexed, feminine version of their true 

modern selves. Using image and discursive analysis, this project traces the 

female journey from the domestic realm into the modern world around the fin-

de-siecle. 
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Lily Logan 

40 Credit Final Year 

A Victim to Glamour 

 

As a woman who grew up with 

unsupervised internet access in the 

early 2000s, I spent most of my 

adolescence browsing Tumblr during 

the peak of its popularity. This meant 

engaging with a culture of “sad girls” 

who managed to aestheticize their 

misery with low saturation images of 

self-destructive behaviors, usually 

prefaced with a vague indie-pop lyric.  

 

On reflection, I can now recognise that 

the popularity of the “sad girl” wasn’t 

just a phenomenon of the mid-2010s 

but is, in fact, a product of the history 

behind “glamour”, and our cultural 

fascination with beautiful dead 

women. While being “glamourous” is 

presented as a desirable feminine 

quality, it is also synonymous with 

female suffering, desperation, despair, and escapism.   

 

This presentation will explore the relationship between glamour and female 

suffering in the hopes of unravelling the poignant allure of the “beautiful 

corpse”. I will be analysing E.J. Bellocq’s Storyville portrait series documenting 

the lives of early 20th-century sex workers, as well as the cultural obsession 

surrounding two high-profile female suicide cases in the 1940s.  

 

This research has largely informed my examination of the way dead women are 

depicted in pop culture today and the impact which these depictions have on 

their audience. Are young women being conditioned to think that to achieve 

the image of glamour, they must engage in self-destruction? 

 

 

 

 

Ailsa McIntosh 

MA Culture, Style & Fashion 

Crossing Animals with Identity : How Animal Crossing and Life Simulation Games 

are used to express Identity  

 

Although I have been 

playing life simulation 

games such as Animal 

Crossing, The Sims, and 

Harvest Moon since my 

childhood, Covid 

isolation measures 

brought these games 

into the lives of new 

players, all looking for 

new ways to fill their 

time, socialise, and 

express themselves in ways that can be achieved from home.  

 

This phenomenon has brought new light to the ways that games can be used as 

platforms for socialisation and self-expression; differences in player 

relationships to their games, either as an Avatar, an extension of themselves, or 

as a role-play character, that has been created by the player; and ways players 

can push the restrictions of the games to create their own worlds.  

 

I look at how visual aspects of games, such as character customisation and 

home décor can be used as self-expression as well as how visuals in games can 

be used to push the restrictions of game play, pushing them wider to test the 

limits of creativity, or narrower in order to challenge the player, and the 

different ways players can approach self-expression and game limitations. 

 

Please Note – This is an online recorded presentation, available here:  

Ailsa McIntosh - Crossing animals with identity 

 

 

 

 

 

 

 

https://ntu.cloud.panopto.eu/Panopto/Pages/Viewer.aspx?id=35847118-c358-4fbe-9404-ae8400aa1e98
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Sin Man Christina Mak 

40 Credit Final Year 

Lost in the Golden age: Exploring gender expression in the Hong Kong 

Entertainment Industry 

 

Since I have explored the future of gender 

fluid fashion globally through the aspects of 

pop culture and history in my dissertation, I 

would like to indicate the difference between 

western culture and asian culture to 

investigate gender issues in Hong Kong.  

 

Compared to other Asian countries, Hong 

Kong is a unique place mixing traditional Han 

Cantonese Culture and Western culture which 

might show the diversity in society. Pop 

culture reflects the traditional culture, lifestyle 

and interaction of people so I would like to 

look through Hong Kong pop culture to 

suggest the diminishing of gender expression.  

Compared to the era of 2010s, the golden age 

of Hong Kong is diminished in the limelight. 

Focusing on the 1980s to 1990s Hong Kong 

entertainment industry, it showed gender 

diversity and gender consciousness in Hong Kong. The society encompassed 

different gender identities with the progress of the times, reflecting the 

possibilities of gender expression. Instead, the phenomenon in the Hong Kong 

entertainment industry went the opposite way.  

 

Why is gender expression lost after the golden age? What are the factors 

causing this situation in the Hong Kong entertainment industry nowadays? This 

paper draws on research and image analysis to investigate the decline of the 

golden age in Hong Kong through the mixed background history, Chinese 

traditional culture and the movies of the 1980s to 1990s. Also, this paper 

indicates the gender issues in the Hong Kong society nowadays, as gender 

stereotypes and gender inequality is still existing in Hong Kong which suggest 

to see more possibility of gender expression in the future in Hong Kong. 

 

 

 

Makayla Martinez 

MA Culture, Style & Fashion 

Playing with our Food: An analysis of the complex presentation of contemporary 

cake and pastry 

 

When food moves beyond sustenance, 

what is it moving towards? In a 

capitalistic culture, the process of 

commodification is ordinary when 

applied to objects; however, we’ve 

reached a point in time where even 

the food that nourishes us has been 

commodified. In order to contemplate 

this idea, I will evaluate cake and 

pastry, which is traditionally highly 

aestheticized. 

 

The aim of this research is to address 

the highly stylized qualities of 

contemporary cake and pastry; 

however, there are many cultural 

factors at play when it comes to both 

the monetary and literal consumption 

of cake and pastry. There are 

associations between cake and sex, and therefore potentially ideas about 

‘forbidden pleasure’, which complicates the narrative surrounding dessert on a 

moral level. 

 

Evaluating the rigid processes at which cakes and pastry are made as well as 

the final visual aesthetics they employ will provide an understanding about 

what is at stake; some of which being social distinction, anxiety about the body 

and the quest for utopia. 
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Charlie Millar 

FTK tutor 

Uncanny and Uncool: Dissecting the Appeal of Demna Gvasalia’s Balenciaga 

 

Since joining Balenciaga as creative 

director in 2015, Demna Gvasalia has made 

all things creepy, weird and ill-fitting a new 

house signature. Their advertising and 

shows have become increasingly 

unsettling. This reached a new peak 

recently, with the AW22 show set in a 

simulated blizzard, with models strutting 

along a snow catwalk as icy artificial wind 

ripped through the set.  

 

This is a fashion house where the suits don't 

fit, the models are CGI video game 

characters, and one collection was inspired 

by terrible dad jeans.  

 

With such unconventional clothing, shows 

and advertising, it feels unlikely that this 

brand would become the global juggernaut 

it has. In this paper, I discuss the appeal of 

the weird, the uncool, the creepy. Why is it 

so hard to pin down? Why is unsettling style so attractive? To what extent is the 

‘uncool’ possibly quite cool indeed? 

 

 

 

 

 

 

 

 

 

 

 

 

 

Lily Mitchell-Nugent 

MA Culture, Style & Fashion 

Childlike Femininity in Western fashion   

 

As I curate the trinkets in my bedroom 

into a cutesy environment fit for a fairy, 

I notice how the artefacts I’ve collected 

mimic elements of interest from my 

childhood. But I find comfort knowing it 

isn’t just me. 

 

In recent years, photographers and 

stylists such as Petra Collins have 

captured contemporary femininity 

through a dreamlike lens, fashioning a 

sense of nostalgia and innocence by 

both exaggerating and celebrating 

elements of girlhood which are 

sometimes mocked.  

 

Similarly, celebrities such as Chloe 

Cherry have been honest in how their 

fixation with Bratz dolls shaped their appearance and style as an adult, whilst 

brands such as Heaven by Marc Jacobs have taken inspiration for their in store 

visual merchandising from teenage bedrooms of the 90s.  

 

Critiquing interpretations of girlhood in fashion media reveals just how 

damaging the idolisation of preservation of youth amongst women is. Aesthetic 

principles plucked from Nabokov’s novel Lolita have informed new trends such 

as Red Cherry and in turn curated their own stylistic vocabulary which 

misreads and romanticises childlike femininity. 

 

My research dissects various visual interpretations of girlhood with the aim to 

unpick the new variations emerging through social media in the hope of 

discovering what is driving this style and what its boundaries are. Hopefully I 

won’t to throw away my Care Bear by the end. 
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Chimna Orji 

40 Credit Final Year 

Film: Descendant of Rap 

 

Descendant of Rap highlights 

the ripple effect of damages the 

media directly manufactured to 

affect black males within the rap 

music genre. From restrictions 

on radios, to record labels 

rejections to the mass 

consumption of the musical 

genre in a toxic way. The media 

and other establishments such 

as record labels, schools, police stations and more found ways to tightly grip 

onto the resources needed for rap artists to prevail in the music industry. The 

use of hidden corruption and manipulation cultivated a byproduct environment 

where rappers doubted their musical abilities, turned against each other, 

exaggerated their lifestyles and glorified materialistic things.  

 

My film will highlight the effects of the false, hidden and altered comments by 

the media as a physical manifestation on the muse. Lyrics from rap songs will 

also be incorporated as an active source that paints the picture of a black man’s 

reality in America.  

 

My dissertation explored the question: is the Hip Hop aesthetic cool? To further 

my exploration into Hip Hop for the 40 credit option, I decided to make a short 

film that delves into the key themes experienced by black males such as race, 

class and stereotypes. As Hip Hop is a culture with four subsets (graffiti, 

breakdancing, DJing and MCing), I decided to make MCing, now known as rap, 

my main focus of the film. The film explores the effects and damages that 

negative comments and broadcasting had on male rap artists before they 

decided to reclaim the identity of rap as a genre and the identity of artists 

within rap. 

 

 

 

 

 

 

Beth Ranson 

FTK tutor 

Identifying your context within ‘sustainable’ design: how to solve problems by 

creating and defying boundaries… 

 

The term ‘sustainability’ is 

overused; a buzz word which 

frequently underdelivers. 

With pressure on brands to 

become more transparent 

and ethical, solutions for 

sustainable textiles and 

fashion are in high demand. 

Presenting work within your 

portfolio which evidences 

engagement with these 

issues is therefore important 

to many students. 

 

This added pressure to present work with a sustainable focus as well as 

showcasing creativity and technical skills can lead to feelings of confusion. With 

such comparatively small platforms as individual design students, knowing 

which sustainability issues to ‘take on’ can be difficult. Taking on too many 

problems can lead to ‘spreading yourself too thin’.  

 

This paper explores the potential of accepting our limitations as ‘just one 

person’ and using these ‘limitations’ to our advantage. Explorations into the 

studio practice of artist Helen Frankenthaler and her approach to collaborative 

print making will inspire new ways of interpreting boundaries and suggest 

approaches for overcoming them. 

 

This body of work will help you to identify your own unique context within 

sustainable design, whilst discussing how to have a real impact by accepting 

that no individual can solve every problem… 
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Brooke Skelton 

MA Culture, Style & Fashion 

The Chronicles of Identity: Style, Silenced Selves & The Wardrobe 

 

Wardrobes are 

overlooked pieces of 

furniture; they sit in 

our bedrooms 

seemingly 

abandoned. Many 

ranges of wardrobe 

can occur, from 

vintage wardrobes to 

the assortment of Ikea 

flat packs. Maybe 

someone doesn’t 

even have a 

wardrobe at all, they may have a single rail to hang their clothes, leaving their 

entire selves exposed. 

 

Wardrobes hold everything we own; they hold items of clothing that we use to 

present ourselves to society almost every day. They store boxes of old 

memorabilia, or an old jumper you can’t seem to part with. What can this tell us 

about ourselves, and our identities? Do we have a silenced self? 

 

My final major projects aim to investigate these overlooked yet important 

questions, to research into our identities and our relationships to wardrobes. 

Looking into popular culture such as TV series and film. Studying famous 

wardrobes like Hannah Montana’s secret wardrobe or Carrie Bradshaw’s iconic 

closet from Sex and The City. Many ‘wardrobe studies’ have taken place, but 

none looking specifically at a wardrobe being an entity. Maybe they hold 

answers to our immeasurable style of selves? 

 
 

 

 

 

 

 

 

Eleanor Spencer 

MA Culture, Style & Fashion 

Fandom, Memorabilia and Harry Styles: an Exploration of Meanings Attached to 

Objects Associated With a Pop Music Fandom  

 

One of the biggest musical phenomena’s of 

recent times, Harry Styles, has carved out a 

blazing path for a tattooed, pearl-wearing, Gucci-

endorsing rock star, followed by fans so 

dedicated to the singer, they would travel around 

the world 3 times over just to see him perform 

live. This relationship is at the heart of this 

research project as it aims to look at how it can be 

facilitated by merchandise and other objects 

associated with the fandom.  

 

Merchandise is one of the biggest ways for 

creatives to connect to those who support them, 

and Harry Styles is no stranger to releasing 

products associated with his artistry. This project 

looks at what the merchandise means to fans and 

how it makes them feel. It also explores ideas of 

fan-made merchandise versus official and how 

their identity as a fan can be affected by owning 

one or the other.  

 

It finishes by looking at an aesthetic in the online fandom known as ‘Harrycore’ 

where many images are presentations of these objects. The relationship 

between Styles and his fans is a lovely, albeit intense, one and this research 

project aims to shine a light on the role of the object here. 
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Emma Tipton 

40 Credit Final Year 

Ready Set Recycle – Constraints to Creating a Circular Fashion Recycling System – 

Consumer Engagement 

 

In recent years the impact of 

fashion mass consumption 

has highlighted the need for 

brands to adapt. Rethinking 

their marketing and 

consumer engagement 

strategies, companies have 

to create a more sustainable 

forward-thinking brand that 

consumers want to engage 

with. This leads to a shift in 

the need for fibre-to-fibre fashion recycling of old garments, cutting out the raw 

materials, and creating a closed-loop systems, thus provoking the need for a 

sustainable re-think. 

 

This presentation examines the public opinions and attitudes towards 

engagement with fashion recycling, drawing on a range of devised 

questionnaires to help further understand the actions and habits of consumers. 

Focusing on what is stopping consumers from recycling with the brands they’re 

purchasing from, as well as their awareness around these branded recycling 

schemes. The company ‘H&M’ (Hennes & Mauritz AB) was highlighted from the 

questionnaires, leading to an analysis of the successes of their scheme, and 

additionally also the ways in which their scheme, and others like it, can be 

improved to encourage further engagement and a transition in change. 

 

 

 

 

 

 

 

 

 

 

 

Amy Twigger Holroyd 

FTK tutor 

The Fashion Fictions World 54 experience 

 

Fancy stepping into a parallel world? 

At this informal one-hour workshop 

we’ll be exploring life in the fictional 

World 54. In this world, production 

of new textiles has been severely 

restricted for environmental 

reasons, leading to the development 

of a resourceful yet opulent fashion 

culture in which a limited selection 

of materials and objects are used 

inventively to dress the body in 

different ways. 

 

You’ll be encouraged to dress up in 

the textiles used in World 54 and, 

through practical activities, consider 

their potential. We’ll be trying out different ways in which the items can be 

used and practically exploring how trends might spread in a fashion culture 

that depends on resourcefulness, rather than rapid consumption.   

 

This activity is part of Fashion Fictions, a participatory research project that 

brings people together to generate, experience and reflect on engaging 

fictional visions of alternative fashion cultures and systems. It takes design from 

its usual commercial context to instead flesh out fictional worlds through 

speculative prototypes and performances – and offers an example of a 

participatory and creative approach to research with people.  

 

Please Note – This is a 60 minute workshop. Capacity limited to 20 participants 

per session. 
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Mefé Uwotu 

40 Credit Final Year 

“I’d rather pop my p*ssy than make a real change” 

 

Almost every day a new 

‘influencer’, model, or ‘bad b’ pops 

up like Whac-A-Mole. We’re living 

in a society where having a 

gorgeous face opens more doors 

than degrees. The more 

‘influencers’ and ‘insta baddies’ 

that pop up, the more mouth-

watering the selection of women 

becomes for men. We complain 

about being nothing but eye-candy 

to them, but we’ve done nothing to be seen as anything but. We judge what is a 

pretty face, or good body based on the standards men have set for us. We then 

classify female empowerment as us getting our boobs and bums out- why? 

 

Because we love the attention. By choosing to wear less and less and putting on 

full display all our goods, we try to convince ourselves that we’re in control of 

how society sees us, and then label it sexual liberation. We play blind to the 

fact that regardless of who is behind the narrative, a woman's body is still being 

objectified. 

 

I will be addressing how women complain about the male gaze but do little to 

combat it. I will address how our 21st century stance on female empowerment 

is what enables the male gaze to be so prevalent. I will also accompany my 

opinion piece with a youtube video where I discuss with friends and strangers 

their thoughts on how society and social media has affected them as a woman. 

Have they found themselves doing certain things for the opposite sex? Where 

does their validation come from? 

 

This talk is developed from my 40 credit journalism and film outputs. 

 

 

 

 

 

 

Peter Wright 

FTK tutor 

Finding and developing your topic: a look back at previous VMD projects and 

their themes 

 

Making use of my previous papers for 

V&MD day, I’m going to outline the 

process of finding and developing a 

research project. With your upcoming 

final year dissertation projects in mind, 

I’ll be taking you through some of my 

own previous topics in the hope of 

inspiring some thinking which can lead 

to your own research topic areas and 

their development. 

 

We often don’t know why something is 

worth doing until we start doing it. This 

is frequently the case with research. 

First, you identify an area that you are 

interested in, and only then can you 

begin to work out what to do with it. 

This was definitely the case with my 

MSc thesis – I had decided I was fascinated with family photography but I didn’t 

know where it might take me as a research topic. It ended up leading me to 

learn all about visual culture and the power of images in today’s culture. This 

then led directly to my work here in FTK. 

 

In this paper, by sharing some examples of other previous projects, I’ll be 

encouraging you to approach your final year research topics with an open mind 

and an eager enthusiasm. I’ll be including topics relating to authenticity, 

streetstyle, catwalk shows, cultural appropriation, visual and aural culture, and 

rewilding, among others. 
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10.00 am 

 

 

WELCOME: Introduction to *V&MD#13 
 

 

Lady Djanogly 

Lecture Theatre 

 

 

11.00 am 

 

 

 
 

 

11.30 am 

 

 

 
 

 

12.00 pm 

 

 

 
Break (NB: Sessions are still continuing)  

 

12.30 pm 

 

 Break (NB: Sessions are still continuing)  

 

1.00 pm 

 

 

Keynote Address: Dr Annebella Pollen (University of Brighton) 
 

Research Uncovered: Fashioning a History of Nudism 
 

 

Lady Djanogly 

Lecture Theatre 

 

 

2.00 pm 

 

  

 

2.30 pm 

 

 

 
 

3.00pm 

 

 

 

 

 

 

3.30pm 

 

  

 



* Visual & Material Delights #13 2022 

 

 

10.00am 

 

WELCOME: Introduction to *Visual & Material Delights #13 

Lady Djanogly Lecture Theatre 

 

Time 

Rooms 

 

Newton N25A  Newton N26B Newton N27A Newton N27B Newton N51 Newton N54 Newton N58 

 

11.00am 

 

Peter Wright 

FTK tutor 

Finding and 

developing your topic: 

a look back at 

previous VMD 

projects and their 

themes 

Beth Ranson 

FTK tutor 

Identifying your 

context within 

‘sustainable’ design: 

how to solve problems 

by creating and 

defying boundaries… 

 

Chimna Orji 

40 credit final year 

Film: Descendant of 

Rap 

 

Brooke Skelton 

MA CSF 

The Chronicles of 

Identity: Style, 

Silenced Selves & The 

Wardrobe 

Emma Tipton 

40 credit final year 

Ready Set Recycle – 

Constraints to 

Creating a Circular 

Fashion Recycling 

System – Consumer 

Engagement 

Amy Twigger 

Holroyd 

FTK tutor 

The Fashion fictions 

World 54 experience 

 

(nb: this is a one hour 

workshop, limited to 

20 participants)  

Victoria Coutts 

FTK tutor 

“Kids, Covid was sort 

of, kind of, great for 

fashion …” 

 

 

 

 

11.30am 

 

Vanessa Brown 

FTK/CSF 

Atypical Girl - 

Coolness, blank affect 

and the gothic appeal 

of Wednesday 

Addams 

 

Sin Man Christina 

Mak 

40 credit final year 

Lost in the Golden age 

: Exploring gender 

expression in the Hong 

Kong Entertainment 

Industry 

 

Sacha Foley 

40 credit final year 

To Mask or Not to 

Mask? 

Makayla Martinez 

MA CSF 

Playing with our Food: 

An analysis of the 

complex presentation 

of contemporary cake 

and pastry 

Mefé Uwotu 

40 credit final year 

“I’d rather pop my 

p*ssy than make a real 

change” 

 

 

12.00pm 

 

Lily Logan 

40 credit final year 

A Victim to Glamour 

 

 

-Break -  

 

Elsa Ball 

FTK & PhD NTU 

Why should we care 

about hair? 

 

 

 

-Break - 

 

 

-Break - 

Eleanor Spencer 

MA CSF 

Fandom, Memorabilia 

and Harry Styles: an 

Exploration of 

Meanings Attached to 

Objects Associated 

With a Pop Music 

Fandom 

 

 

 

SNACKS & DRINKS 

 

12-1pm 

 

12.30pm 

 

Charlie Miller 

FTK tutor 

Uncanny and Uncool: 

Dissecting the Appeal 

of Demna Gvasalia’s 

Balenciaga 

 

Pam Brook 

PhD NTU 

‘Beach Body Ready’ in 

the 1930s? Eugenic 

theories of the 

perfected female form 

of the interwar period 

 

 

 

-Break - 

 

 

 

Tamsin Johnson 

MA CSF 

Fashioning Entry: 

Women and the Male 

Sphere: 1890-1915 

 

Lily Mitchell-

Nugent 

MA CSF 

Childlike Femininity in 

Western fashion 

  

 

-Break - 



* Visual & Material Delights #13 2022 

 

 

1.00pm 

 

Keynote Address: Dr Annebella Pollen (University of Brighton) 
 

Research Uncovered: Fashioning a History of Nudism 
 

Lady Djanogly Lecture Theatre 
 

Time 

Rooms 

 

Newton N25A  Newton N26B Newton N27A Newton N27B Newton N28A Newton N54 Newton N58 

 

2.00pm 

 

Lily Logan 

40 credit final year 

A Victim to Glamour 

Sin Man Christina 

Mak 

40 credit final year 

Lost in the Golden age 

: Exploring gender 

expression in the Hong 

Kong Entertainment 

Industry 

 

Chimna Orji 

40 credit final year 

Film: Descendant of 

Rap 

 

Tamsin Johnson 

MA CSF 

Fashioning Entry: 

Women and the Male 

Sphere: 1890-1915 

 

Emma Tipton 

40 credit final year 

Ready Set Recycle – 

Constraints to 

Creating a Circular 

Fashion Recycling 

System – Consumer 

Engagement 

Eleanor Spencer 

MA CSF 

Fandom, Memorabilia 

and Harry Styles: an 

Exploration of 

Meanings Attached to 

Objects Associated 

With a Pop Music 

Fandom 

 

 

 

2.30pm 

 

Charlie Miller 

FTK tutor 

Uncanny and Uncool: 

Dissecting the Appeal 

of Demna Gvasalia’s 

Balenciaga 

 

Beth Ranson 

FTK tutor 

Identifying your 

context within 

‘sustainable’ design: 

how to solve problems 

by creating and 

defying boundaries… 

 

Sacha Foley 

40 credit final year 

To Mask or Not to 

Mask? 

Brooke Skelton 

MA CSF 

The Chronicles of 

Identity: Style, 

Silenced Selves & The 

Wardrobe 

Lily Mitchell-

Nugent 

MA CSF 

Childlike Femininity in 

Western fashion 

Amy Twigger 

Holroyd 

FTK 

The Fashion fictions 

World 54 experience 

 

(nb: this is a one hour 

workshop, limited to 

20 participants) 

 

 

3.00pm 

Peter Wright 

FTK tutor 

Finding and 

developing your topic: 

a look back at 

previous VMD 

projects and their 

themes 

 

Pam Brook 

PhD NTU 

‘Beach Body Ready’ in 

the 1930s? Eugenic 

theories of the 

perfected female form 

of the interwar period 

 

Elsa Ball 

FTK & PhD NTU 

Why should we care 

about hair? 

 

Makayla Martinez 

MA CSF 

Playing with our Food: 

An analysis of the 

complex presentation 

of contemporary cake 

and pastry 

Victoria Coutts 

FTK tutor 

“Kids, Covid was sort 

of, kind of, great for 

fashion …” 

 

 

3.30pm        

 


